Chelsie Hamsa

Email: Chelsie.Hamsa@gmail.com | Phone: +1 952-221-7218 | www.chelsiehamsa.com

2014 - 2016

2005 - 2009

EDUCATION

IESE BUSINESS SCHOOL BARCELONA, SPAIN
Master of Business Administration (5th Ranked MBA by Economist)
« International Exchange at Melbourne Business School in Australia, Fall 2015
« Highlights: Winner of IESE Capstone Competition: Airbnb, New market development; Field consulting project in
Shanghai, China for an Australian eCommerce food company; VP of the IESE Sports Business Club, Over-the-top (OTT)
platform market research project for an SVOD provider; Developed a go-to-market strategy for a live events app
UNIVERSITY OF MINNESOTA MINNEAPOLIS, MN
Bachelor of Arts: Professional Strategic Communications - Advertising; Minor: Design

EXPERIENCE

2015

Summer 15

2009 - 2014

2011 - 2014

2010 - 2011

2009 - 2010

2007 - 2009

2008

TIME WARNER INC. NEW YORK, NY
Global leader in media and entertainment with businesses in television networks and film.
MBA Summer Associate: Marketing and Business Development

« Oversaw the business development department for Time Warner Inc.’s strategic partner, Women’s Project Theater (WP),
an Off-Broadway theater company, including creating and issuing FY 15 reporting to grantors and board of directors,
conducting prospect research, preparing corporate sponsorship proposals and assigning projects to undergraduate interns.

 Prepared market research report on audience development and formulated key insights from data collected on prior
marketing campaigns to inform the creation of the 2015-2016 WP Main Stage Series marketing strategy and plan.

+ Maintained and implemented improvements to the theater’s website, social media sites and CRM system.

» Reviewed a data sharing initiative across the Time Warner divisions (HBO, Turner and Warner Brothers), including
analysis of programmatic spend, understanding Time Warner Media Lab results and evaluating mobile opportunities.

REDBRICK HEALTH MINNEAPOLIS, MN

Start-up health technology company that provides enterprise solutions that empower people to adopt better health behaviors.

Marketing Manager, Consumer Engagement

« Directed the development of RedBrick Health consumer acquisition and retention marketing strategies, planning and tactics
consistent with the brand’s short-term and long-term goals across product categories and all distribution channels.

« Drove market research, positioning, materials development, go-to-market strategy and end-to-end customer adoption of
RedBrick Health’s Communications Solution; a product that drove consumer engagement revenue.

+ Led a cross-functional team on the vision, definition, prioritization, development, launch and evolution of a lifecycle
marketing automation product that triggered emails and in-platform messaging based on actions taken by a consumer.

» Managed data analysis and ad-hoc reporting on marketing performance and provided subsequent recommendations that led
to maintaining an email open rate 15% over the industry average and a CRM campaign conversion rate that doubled over a
two-year period.

+ Steered marketing technology investments including managing the RFP, selection and implementation of a new ESP
vendor, designing and implementing a creative services project management database tool that improved our marketing
operational efficiency by over 30% and a distributed marketing platform vendor selection and purchase that resulted in a
savings to investment ratio of 1.75.

» Guided and advised external creative and media agencies, managing asset delivery, evaluating materials and developing
relationships with key vendors.

Communications Manager

» Managed senior level client relationships by providing strategic communication solutions, tracking individual
communication budgets ($500,000+ annually) and reporting on KPIs.

» Developed strategies for engaging consumers with highest health risks to maximize investment for the client by helping to
reduce their healthcare costs.

Communications Specialist
» Managed print production including gathering estimates, preparing design files, communicating with vendors.
» Designed, tested and implemented email marketing campaigns reaching over 100,000 consumers monthly.

AD STRATEGIES MINNEAPOLIS, MN
Advertising agency that works with employers to promote current and prospective job openings.

Account Management Intern

» Managed development, processing and placement of online and print advertisements with several media outlets nationwide.
» Prepared client billing including gathering ad placement samples, sending invoices and payment reconciliation.

CLOTH COURT COMMUNICATIONS LONDON, ENGLAND
Digital media agency offering expertise in media planning and buying to corporations worldwide.

Media Intern

« Developed media profiles for database accessed by public relations agencies worldwide.

« Optimized client profiles by tracking press releases, organizing media kits and researching potential media outlets.

GENERAL INFORMATION

LANGUAGES: Spanish (Intermediate), Italian (Basic), German (Basic)

CERTIFICATIONS: Word of Mouth Marketing Certification (May 2011); Social Media Certification (March 2013)

TECHNICAL SKILLS: A/B Testing, Adobe Creative Suites, Eloqua, Google Analytics and Adwords, HTML, JIRA, Microsoft Office,
Microsoft Dynamics, Salesforce, Selligent (StrongView), SEO/SEM, SharePoint, SQL, Tableau, Quickbase Development, Wordpress





